
Notice of Publication
AQUACULTURE & FISHERIES INNOVATION LAB

RESEARCH  REPORTS
Sustainable Aquaculture for a Secure Future

AQUAFISH RESEARCH REPORTS are published as occasional papers by the Management Entity, 
AquaFish Innovation Lab, Oregon State University, Corvallis, Oregon 97333-3971 USA. The AquaFish 
Innovation Lab is supported by the US Agency for International Development under Grant No. 
EPP-A-00-06-00012-00. See the website at <aquafishcrsp.oregonstate.edu>.

Title:

Author(s):

Date:

Abstract:

Price transmission and threshold behavior in the African catfish supply chain in Uganda

James Bukenya1 and Maurice Ssebisubi2.

1. Alabama A&M University, Huntsville, Alabama, USA;
2. Aquaculture Management Consultant Ltd, Kampala, Uganda 

03 August 2015 Publication Number: AquaFish Research Report 15-348

AquaFish will not be distributing this publication. Copies may be obtained by writing to
the authors.

The issue of price linkage in the catfish supply chain in Uganda is important because catfish 
has become an important traded species with exports to regional markets rising even faster 
than production, yet limited research has been undertaken to understand the linkages and 
the non-linearity in the price transmission mechanism. This paper explores the issue using 
monthly price data from January 2006 to August 2013, and applies threshold autoregressive 
approaches to test for the existence of a long-run relationship and price asymmetry. The 
results show that prices in the catfish value chain are tied together by a long-run relationship.
It is also revealed that ex-vessel and wholesale price adjustments to retail price changes 
are symmetric while ex-vessel price adjustments to wholesale price changes are shown to 
be asymmetric. The direction of causal relationships was observed from the retail to the 
wholesale and ex-vessel markets, indicating that retailers are the price leaders in the Uganda 
catfish supply chain.

This abstract was excerpted from the original paper, which was published in the Journal of 
African Business (2015). 16(1-2): 180-197.


